L3 SN Jlast) 5509 Balal cladl yual

il 5l (il iy Al B 5,58 A (!
Gsulall
Gvg vk ) I
Ll il &
:lgz uali Interconnection of networks (¥

clSaal byl Jals L

calilall acldd .o
G| L | 0 e

toh alal) Gl e e hdlly ad g Al ) dlead) (¥
dpsulall ylaill L
LN sl
Axis A 3l L

f o Aadg A Jles¥) 5a) gl (¢

(caslal) g 3y)aY1) dug SN el asgia (o sl asgia A .

sland) o)l e 1850 pa slad .o
A S plaill A jalidy Gus asede A O
t L ey Jadd g M6 Gaud) A Bagage ClS)d A (0
Click and Mortar .|
Pure Online Organization ..

Brick and Mortar .

: o Click —and — Mortar aggia (S (3
(B A1 Saliall 8 Jast 8y (ol Gl (B oo Ll 3n) (o JSM o Sy
Jal€ alaty Jaad S5
(wﬁn__, Jaxt QS &

Pl il badh g Sl (S Jaad QS (A (Y

Pure Online Organization .i

Brick and Mortar .«

Click and Mortar .

el 38 5l g zars aSsal Jlas) (e



llgioaal) o lgtlatia gt ClSpd A (A
B2B — Business to Business .i

B2C — Business to Consumer ..

C2B — Consumer to Business .«

Uiles Gld Ao hlatia gt QlSpd (A (4

B2B — Business to Business .i

B2C — Business to Consumer ..

C2B — Consumer to Business .«
@A) dlgiua Lo gl dlgioal) ol o (Y

B2B — Business to Business .i

B2C — Business to Consumer ..

C2C — Consumer to Consumer .
GlOE Ao aull 33 a8 A (V)

B2B — Business to Business .i

B2C — Business to Consumer .

C2B — Consumer to Business .«
gl gl il ) \gadi ) claril) A (VY

B2E — Business to Employee .i

B2C — Business to Consumer ..
C2B — Consumer to Business .«
Y Al ey dpg Sy AN JYA e claxilly aded) s lpdig g S (VY
E-Commerce 4y iSN) 3yl
E-Business uis i< JlaeY) 3)l3) .o
JalS Sy dp ST dagSad) L
P lgana OIS U clalatall 45g 5SIY) 5ylasl Ailgh (e (1 €
1S58 sl
Callsal) | jealass) .o

el gl zars pSsal dse) G



Aig A Blasll Agilh pal) gl dagl (e (V0
iy Gleyu eday
4 g pSIY) B)laill dAdgall jnleall lasd .o
ade Janpe 53 isally ol 38 e .
o) At el ) il g Y Bl gl (13
) 5y L
Jaliadly laall i I
ddalaill) zalall .
MY 1484 ale E (VY
GlSHEN e € 2ae Jlgy
ooyl e e e iy
ASHED e A8 22e Jlgy o
sJlesY) gz ilaly saly (VA

ol & Jead) z3sa
A Y1 pylaill zolas o
A1 g S Al Sy 3l o iy 8 Jaadl 2 3ge1 o

: »» Subscription fees &|iiy) agm; (14
dand Jilie s e o
Fie e Jsanll adsi idle & o
adgall I Jilia pd llsa b .
:Adv fees o waly (Y.

DY) apy ]
gﬂ\)ﬁﬁ:‘)f\ e}u‘).klﬁ
s LS £ail) 130 ijryy )N pa Gladll & (Y
Adv fees .i
Affiliation .
Sales .«
foh Aadiiall 4y ey g A<y Jlae¥) 5)0) Ailgh e (VY
ilpal) (i — ¢ 1A JlE — )l u3
i ag Y — vl Alsen — Juasill ey .
CallSal) (bl — dysally oS80 30k — Goudl ana A% .
el G il zars pSsal 222 (e




AYA4Y ale 8 s (YY
oY) (& QIS e s e Jsdn A
Cuyi¥) (8 A e S 2o JAs @
Copiy) A QIS e AL de e JsA0 O
S Al A Aty Apabadly Aigilally e laiay) Al Aall <l Jleelly dadsy) 8l 4 (Ve
rdl Gl Jlas¥) claliie dadif Lo
Jacyl day
Jeadl &y 0
Aabaidll Ay .o
P oa ki o Jle¥) Ay (Yo
AL Lay )y el
i) e sy bl o
Ghhall o lagla o
dyig A<y o) A cilaliiall Lt papi Al guall (Y9
485 Ja gn — (W) Guelia) Jagn — (Apalaill) Geudl lagra
48 L gia — (hile) dpelia) b — (Adl) Gsull b
e b gram — Al Jaga — Gsudl g
agi (e Adaladl (g8l B A pud) Jall (YV
LE b

e ldal b .o

Janl &y hgpn . &
) o Jia dagSall e AU AN cpilglll (YA
CALSWA I
hlaall .
eyl .
D oh e ldiay) Adgaall (Y4
asinall ol L gpunay dadaiall jaii
selasy! Uy .G
dabiiall jelaal¥) angll .o

el 38 5l g zars aSsal Jlas) (e



agh (e ady AL Bagadl (¥
Jacyl day
Aid b g .
doelial bhga &
Db Adalal Bagally aaly (T
giall il cpuatl)
giall Haiuall i) .
ziall aatll are L
Do Claglaally sl (Y'Y
lgiallee 2z il
leiadlae Ji bl .o
s Al bl Lo
iRl (Y'Y
lill) dlas ) A sl
liallee Ja A2l salall Lo
Aad salall
(b Aaliiall 4g SSIY) 5ladl) Ailgh e (Y£
ISl add s Boudl paa Baly
ol 3alys Gsmdl paa Ll L
llally Jlaadl aaa 3045 &
A AL Auig ASIY) Blas) ilsh e (VO
A 2andid — dejud) — dal))) L
A oapgds — 48 — daly)l Lo
oW — deyudl — dal)) Lo
oA il Ag A Bjladl) ailgd e (YR
Glaad) (5 5ie 1)) — el (ggime Galiasl — aludly Glesdl) e g
laad) (s5ie alids) — Adpmall (gime Galiad) — alully laddl) sl .o
laadl) ggine ) — Liumall (goine £ ) — aludly cilaadl) funat .
P b Ay A Bilall (B ) guall) Al (YV
A pead ]
A e jgealy ApS ) peal .0
AN pe jeal .

el 38 5l g zars aSsal Jlas) (e




¢ elant) deadd daadioal) Jilugl) (e (Y'/\
oAy ) L
A, pdiga
daadll K.
G Lo 0S8
i) o Ty claiial) i) pdes (¥4
AN
Sl Alead Lo
N
4319 A<Y) dagsall ad E-Government (¢
iasSall dd (e cileaally cilaiidl ay
g ) (pridalsall o ) g Sl lanall
coyity) Bk e e Sall caleUadl) yy Jaalgill o
DALl yal) ) euall) (£
G e IS = Gl amgs Rigpall d5as pde = Apasadll g s — LY ae
Andull (el 2y G Gamy — il (1Y
G B e S — Gl gy gl dgag pie = dpagadl) i — Yl s
ALl Guad 2y G Gamy — iaally
gl B G e S = Gl aaags Dgsall dgag Apasadll 5 aie — leY) pre .y
Al (el 29y GO Gany —
lgta Apaa (3 4k andind Lpadl cilaiial) (£ Y
Ay Sl sl — (g SN Gl — g Y gl — Hpea cilainall — 35S adl
Ao S el — g AN Bgud) — (35 ASY) 2 sIUS — daad) latinal) — (6 5 al) L
Ao Al sl = g S Gouall = )5 zsllS — duady Clatinall = 23558 ad) L
D lgae all 3k Bae addiiad Apatinl) clalalal) (€W
A5l sl — g Y Gand) = (5 sllS — A cilainall — (gadiil) ad)
A )sl) dlsdl) — oalil) (Gaud) — g S 2 IS — dpa ilaiall = adiil) ) o
Aol ol — (saEl) Goull — (B9 zslS — dpun Silatinall — sl adl L
2 Gy tially iiad) Jals ol Jlay gitall Jobil g idhally i) 4h LSl o3 oleall (¢ ¢
A Gl
28 (G gud)
el Gl L
el (338 93l g zars aSsal Jlas) (e




Lua)idy) 4l e ONLINE i) ye oAl oGy oSly gsidially adldl 4@ il o4 ol (g0
P AL iy il gilal) Jals ol Jles ital) Jolal
@l 3ol
sallad) 3oull .o
SN Gl .
DR el palis (€1
¢Uausll — Back—end — ( Fornt—end ) dgalsll — dgaill 4l — culaiial) — de ) — byl
Bailally acall Claad — Jaal) 185 —
¢Uausll — Back—end — ( Fornt-end ) dgalll — dganl) dnd) —claina)l — o i) — 4L o

acdll Claod —
Ol — Back—end — ( Fornt-end )agalsll — daall 4yl — clatiadl — el —calsl .o
Jaall 18,5 —
il Jes (3am JSI (£
g fually ALl Fpndats 408 Ay — (Boully 8 ) lleal) Jpgasi — (piially Ao L) dilae
g ruiially WLl dapdais 409008 A —Gendl &0 Al Gilileall dygria — (pjidall de L) dlas .0
gradally WLl 405308 Ay — Gy o Al Clilaal)l Jageds — (pjadially de ) dgldae .o
P it (sl gae Jalaly 3 RSN A (A
el
Gl o
LYENT S
@dially b G Alaad) Jgy M) Qi) ga (49
Slgival
R

Qs -
i e @bl ) sl (e cilasdlly cilatial) JUEly clagleadl 385 (o s
Gl Caillay LI
Goud) yalic .o
i el )
A el B aliall glgil (0
Storefront s 5<Iy) asall
E-Mall 5,5y latl) pasall .

«._1—\.&1

el 38 5l g zars aSsal Jlas) (e



AN adal) (alic) clialga (oY
o dihie — W adal dikie — (Search Engine) gl @lma — 35Szl
(Customer Service) ¢Saall Cilead — miiall Juaily
—(Shopping Cart) §suill A — (Search Engine) sl e — g Sy €l L
(Customer Service) ¢daxll ciland — ziwall Jlayly (ol dihic — Il a8all dalai
—(Shopping Cart) Gsall s — (Search Engine) il @lyna — g SN sl o
— il Jlads ot dilaie — L) ad) dikais
b Bailusally aoall Cladk (e (O
Bl lecally odaall dara .

Ll e

g

Pl ity all Ay cilaiie 4 Baaly ASED g AL jale 4 (o
SN pandll
A il .
EESPPES ) TP
Aig A dolatl) JShall of alial) plest (o0
A ) jalidl = Gawadidl S = (General) sl 3Gl /0 add) U
dagayall jalidl — dudle s 4ald) S)ha /| jalia — (Pure — Online)
— (Pure — Online) du, fSyI bl — Zaladl X4l — (General) aladl 3l [ adall .o
Aasdiall jalidl — dudle s el Sha [ jalic
g Yl pldl = pawdidl Kl - (General) Ll S [0 aadl o
338 bl — dudle s 4all) Klye /[ alia — (Pure — Online)
iy A o ol aaad sy Julb Lase Gl (e degara o Ble g2 (01
Portal il .

Competition dcalidll .
Consortia aexill .o
Al sk g8 g 8 g sidag Al L Aagifa (1685 Lay Glgad & (oY
Public Markets dalxdl 3lsud1 .1
Portal a5l .o

Private Markets ialall sl .

el 38 5l g zars aSsal Jlas) (e



ALY of s3aad) (e Aima A ganal ggida B gag b JAM) apeall (Say ¥ (Ggu il ASE A (0N
tdslial) ) Jlaall Gudl B ASpdl) o2y aa Jaad Al cls)yal)
Public Markets dalxdl Glsdy) .
Portal a4l .
Private Markets dalall 3lsud) .
Lia P e claghally @lasdd) e dgana paddll Jdad ciily) o adga o dada & (09
D CdAN) B Saals
Portal 4)s) .1
Consortia aexill .

Private Markets ialall 3lsud) .
b Agig A Bladil b Audlial) Jalge e (T
coapadill ) CAY) — add) (p Aag ) £3E) — Cilaglaall e G 8 ¢ i)
caradil) §f CONAY) — alud) G Ryl AlEd) = Claglaall e uagl) ZalE jamlids) Lo
coanadill RV — adud) o el A5 )laal) — Glaglea) (o Caad) A1 (aladsl L
P g daly pdlaad) GlBe 5 (T
el Jalall ae 28500 2D
1Al Jalal) ae 38,50 ADLe .
Saal) ae 38,380 ADe Lo
: o Catalog Paper 3,4l zoluisl) jualy (1Y
A ally JE) Jew — 38580 dadail ae dagyl) dygmn — Eyaaill Caa — aanailly ol Jeu ]
A ally JEY) Jeas — 4S50 Aadail e Japll 3y s — Epaaill Carin — apanailly o lid) Cavia o
A ally JEY) Jeu — 38550 Aadail e dagll Adabsy — Capaail) Jos — ppanailly o L) Jous
:w E-Catalog g asW) zollisl) juaiy (1Y
P 50 4a Jend — 358 Adail ae ol g — Epanill 2iiaiy ygra — CalSay Qi
Sl (ssiall o dntia A4lSH — 483 Calged) (8 5asms
P e 45a el = 200 Lalail o Tal) Wsgns — Eapanil) Ay W — Lardyy Jems -
anl) (sgiall e ddie 4415 — LQ Canlgl) 8 Basag
PIA e dia Jend = 45580 dadat] ae Jag)l) Agg — Cuaail) dabiy Uggu — alkay ima .
Sl (sl Ao dutie 4815 — A8 (gl A Bagag

el 38 5l g zars aSsal Jlas) (e



Db Aol caliall el EY) (e (V6
£ (gl ol — Bl phse ) 5 il Ji5 e 0 pe — pl) lee S Aesud)
A3 da)) dalud) Aad g 53L) il
rdy (gidall ald — Al adge ) 8yl Glaindl Joi Ao 3yadl axe — all e & cdadl o
Agal) dalull 2ad e 30 allue
p3msy b il oL = Al ase ) Bl sl OB e 58 — al) Bpbee 8 depud) L
dagal) dalud) e
rl el YL alad oS8 LadEl) clafiall Gudi & (10
Auctions cilalyall i
E-Auctions i <) claliall Lo
Yankee Auction ayll o)yl .y
: E-Auctions 43ig isty) clafall clisan A La (11
e Jen — dudlic 3pa cus e j=udl — Dynamic Pricing Luidll el ssa W
online i awYy)
Jeall zliay Y — dudlia 29ag cun djaie jeudl — Dynamic Pricing Ll il agag .
online cumyl e
A Yy cul el — online cuyiy) e Jaxy — Dynamic Pricing Ll jwadll dgag .

ddlia
D h ) gl aae (RY
Oes

glsl DB LG
z\}j E_‘j )

Qgide Bis [ Al Bas
Dot As Ll ddg <Y culafiall ilgh (e (A

23a3 — ) ddee ) e — ¢Dlaally o idiall alae] sacl 5al) — alia ay of aakiien A0
STl (50 B35S BaeS iy — ond) sl 0 e

— el Alee () el — e Slaally (g sadiall dac saclE i — alis ah o ki Y L) L
Clatiall (e 508 4paS iyl — Goudl Gib o radl paan

— ) e ey dgb = eDlaally (4 50l daed sacld saly — alds ay o ki AL L
Clatiall (e 538 AaS Ciypea — Goudl Gpb (o prad) daad (S Y

el 38 5l g zars aSsal Jlas) (e



R

Db g Aidall d0g A claliall dilgh cha (14
25 Y = AL e s = el Gl Al dead = aes e o Jeasll Lap
2lei) = (gsidall dppuss g suadl
Apapadll = Ll (50 g5t — prad) o Aasbdll Tod = haas e o Jseanl) Do
Aalll — (g sidall iy
Tpmsadll = ALl (0 g — pradl e dasladl) Lpra — jaas e o Jpeanll dap .
e = (g aiall Ayl
Db Dl A A<Y) Clafall Ailgd e (Vs
Sticking adsalls Blail¥) — clyills anll dlee S5
Sticking ad sallh BLail¥) — ¢yilly anll Llee IS i ¥ .0
Ll — ehally aadl Alee )50
Ag A< clafiall B ) gual) Angl & La (V)
L) — LY alaadl — (g isidly Aol e sasamall pal) AS L) — g laslly Caall Adlaa) ]
Ghaliall Jlae (A 3350n0 A pulall zallly
aallly Aala¥) = WY1 alani) — (g sidially Aol (g 33 gaaal) A LG — £ aally (el dullaal .o
Olalyall Jlae 3 335380 Ay sulal)
abals Aalai¥) — LI alanil — 5 siialls de Ll e 5 5amall A8 Ll — ¢ laally (fal) Adlaa) oy
Glabhall Jlae (A B3g0na yue A gulall
: M 2 aal; 13l M-Commerce (VY
N
Gl .
Jsall .
b adgall & oaalgl oL adgal) o LN clSiad by cile @2 (VY
Cookie .1

Direct .
Engineering .
8 50l ey AiSaal) clghail) g5 Ll aLaiy 58 Y T plgall (a STl ahy (V'
Direct Marketing iludl (gygusill .
Re—-engineering auaigll sale) .o
Dynamic Pricing Laall ypaudl) .y

el (338 93l g zars aS Al Aae) e



'Y

: (BPR) as¢ha ity 1l (Vo
slay) &l
Y psede 2 .
) S5 apa (sl Y e paldilly B8
Gih o5 Baseal) dles Mg Al dig YY) 3loud) (V1
3ol — jmd) [alidily gl = Dlaall Aadd (et — Baa e 308 — clatial g 5 g

Aalaidll g gl Aran Gy g i (S
3o LaSl) — A8kl yalddily Hdgill — ¢ Dlaall dadd puad — A8 a 3U8 — Glaiiall g 5 A gen

Aalaiall dsa o Anans Gpuy g i
— and)l pmladily jdall = eDleall dadd peat — Baoa an 38 — Glaiidl mgp Agra O
Aabiidll Aygn gl Anan Opuenis g5 (8 80U dysaaa
Loga Adlal) B clisall gl e (VY
Zoora.com .|
Amazon.com .«

Mazen.com .&
Ag sy Caillagh) wilgd (VA
Jyially sl ]
Aadall ilgHll Lo
dayyud) il all L&
toh lgiall dolu pigal palic dlgiual) clala (VA
Aty Gaibads il il
e LU dalally Al (gaeat Lo

A ity ol L
o Aol zigad jalic (A

il 5 sl pailad — Ll o pilal pailad — &) (ailad — Fl pallad
Ay S pylaill akas — de L)

il o el patlad — Jueall S plall pailad — A3 Gallad — il gailad o
Ay I 3)lal) sl — de Ll

el ) el Gaibad — Jawsll ) il Gaibad — A4 jaibad — dlgiuddl pailad .o
s S Byl adas — de L)

el 38 5l g zars aSsal Jlas) (e



'y

Aig ASIY) Bladl) alii (A
Clikyy Al cilad (e 48 Loy (SN adsdll = Il il Ay — ) dgiadl Al
Sl Al 3yl o (CRM) anll any Lo Dhaal) chledd — Fasa
il dilide Sl e 4 Ly g SSY) adsall — ) adall dlgy — Al dpanl ) .o
e Daxl) e 3y ol ) U e Dand) iladd — Fidas
Hane by Ailide Sladd (e 4 Lay 5 ASIY) adsall — Jlai¥) Al — Al Al Al .
¢ el CBe 313 5 (CRM) pd) 2oy Lo e Dlasll ilans —
SR 1Y) Jaandl LA (AY
Gsnll QA aae — by Al — oyl 4
el Al — i ¥ — il o .o
Sl el are = @gull Qladll axe
slpddl J1p ada dylas (AY
e)pall aay aviill ) yil-(Evaluation)ausill —(Information) il slaall e Guadi-(Need)dalall .
&l aay sl |y5l-(Evaluation)auéil) —uail-(Need)ialsll .o
el Jid apsill—c ) yil-(Evaluation) ausill —(Information) il sleall (e Guaili-(Need)aalall .o
toh pilall pld dlae B 3K il o (glhay (A€
Sigall L
il .
bl L
Aaa ol g ol Al Lul o3 aldl g (A0
il
i)
skl L
sl ase i oLl 1B sany of adeay ) GadA s (AR
el
el
bl L
Laadll of dalod) of piiall aladialy aghy &) Gadddl g4 (AV
i) L
g2 .z
wrid .z

el 38 5l g zars aSsal Jlas) (e



V¢

g Lagad gl A8 g asplia aagy (AN
zssall Gasaall — JE) agysill = bl Gysusl)
53aY) Gypuiil) = Bsudl ysill = gl ol Lol Gysustl L
Yl Gysuall — Jalil) aysill = aulsll o) Jalill (3 sul) L
239 Four P'S J) aggda (A4
Product ~iwll — Promotion zus 5ill — Places (\Sdl — Pricier syl .|
Product ziiwll — Promotion gz Al — Places ¢lSall — Personalization gavadill .o
Product ziwll — Promotion zs 5l — Places (Sl — Pricing aeedll .
Y e g ASY) A Blas (4

E-Business .|

E-Commerce .
E-Retailing .
psh Qpandly AHAN G daseag 4d G Y Gaged) 15 e (9
i) Gypull
SGdl Gasasill L
=l Gasmll .y
e 4Ba] aa¥) Gigadl) K (3
Oslls daasd) ]
Aabaidlly Jaeall .0
A Ll Jueall
o sl gl Jal gagudll S (Y
gl
el .
YOS ELIN I
) i g (AT A ) WS aae g AN (i G phdilly Jpand) ey (3¢
Consumer Satisfaction <llgiuall Ly .|
Consumer Loyalty dllgiaal ¢Yy .
Consumer Trust éllgiuall 48 .
i) oo dighuall Lo, gy (40
A<l Juls g dand) G
el Jaenll iy .
A8 0l 38, il .

el (338 93l g zars aSsdl dae) e



\o

Do QLAY B oty alsyd sl e (30
Jig
»b.o
Jadisn .
Dt oAl )R aag JAS) Lles asi (AY
5aills aiilly SLAN ]
pxfilly Slaslaall e Cnlly dalall o
DAl 3lasl b A ggasall L
slpdd) dgles A i (A
S alidl S apill —(Information)csthaall misdl e closled) pen —(Need) dalall
aie 2SHI Aglae s giiall apill 5wl ey Lo daxd — LaaY!
arill ol ) ey Lo dadd — Al adag ol — LAY S Alad) ) sl —(Need) dalall .o
aie SH Aglae g isall
S aadl S .l —(Information)csthall xidl e Glagleall aen —(Need) dalall .
aie XUl Wglang zitall aniil) 5l dnn L dedd — Gagdl) xdag e)yall — HLsaY)
o saad) o Blial) 8 seld Al gkl (49
Llagl — cadall — adl 8 dcyudl
S ZAUS agag = Al L83 = Filadl
Laadll 3She — A58l adge — ¢aall e Jualgill L
D g ASY) Jaaad) dadd plad e b Jilug (Ve
il ) Jaeatll Gepw — adsdl pe desdl i — diell Qlld LAWY depu
Ll — o8l didee e )a) dlig 4oy —(Security) oY) — <l Euass —(Download)
giaill Uggs — el o s
Joall o Jaeadll deju — adsall e Aexdll i oare = Jaeadl clll Bl dejuo
= zud gl Al = ohall Blee Gleha) A5 Aoy —alilal)l Cuass —(Download)
il 4g2a
—(Download) Jpal) ol Jaeatl) e ju — adsall ye &eadll ji55— Jaead) Callal laia) e day .
— il g lay) Al — el Alee lela) 3B Ay —(Security) ole¥) — cliball Euaas

i) A s

el 38 5l g zars aSsal Jlas) (e



R

239 Customer Relationship Management (CRM) ()«
eanll da2d 5yla)
£Seal) o Jualsill 3l Lo
¢ Naadl ADLe 30 .
D Sl e Blial) e selad AN gkl Juadl (VoY
Web-Site 4<,3)) xdse—Call-Center bty )fieadll Shee-maildl ye edaall an Jualgill i
Web-Site 48,3l ads—Call-Centerdlai¥l/aeaall Sl — <Vl ye oDeall po Jualsil) .
8,3l adse —Call-Centerdbaiyfiesall Kl —e-maildl je Maall ao Jualsil) .
A @M PEY) o 3 ALY YY) 35S S (10 Y
sy el
AL 5aa Ll Apusis AL IS5 L

350 paalial daiy (ad )l .y
Pl i S 0 Jilisall o adiad (Vo f
el 5yl
AL Bl
A aiall Bylal L
¢ il) cilaliiall aadiad Jilad (Vo0
aalal) Jadadl
AEil) oty Jufianall Japdadil o
Sall gl aylaast Loy
s dhsall 1ia ol il s3ead) algl AN o aBge g JUaY) 4yl (S gelhas (V4
Ay Gl oA Lgaa Jalai il 45,80 adisa
Phishing .|
Cracker X .«

Hacker .&
LAY V) Bylgall o3 adiiun ¥ A V) caalad) A8 B Alae clae B LIS (Saie gadd g (Ve V
Clagleall yuaxilly (WA g A8yl aad (uals A o2a B jale 4l
Phishing .|
Hacker .«
Cracker X .&

el gl zars pSsal dse) G



AR

Bipdly spasill auly 0 AY) S3gals bl so1 o Jsial gy aaaly Al ellay @2 (addd) 38 (YA
&L ANy (DA
Phishing .1
Hacker .«

Cracker X .
Cykﬂ\wwm\ Jilal) ji Jlaal) (\~‘\

AENAPYENY g
B asma o

PES|EUIPEENRIPYEN S
Oa Ul laadl esl (V)
Clara .
e e
by Gilaza .
lgia $M-Commerce ) 4l alaiadl adlgally 5a$al 13l (19
dcyud) b cpatl) — bl leod (mladl — T s asagd daladl — Gyl il
Ao gl A cpentil) — bl Sland mlias) - T Guls dsaddala Y — Gyl il .o
dcyud) b Cpuatll — bl el iyl — T Gala dsagd Aala Y — Gyl il e
D ad Al adal) Adas Ciphal (e (V9 Y
Bl = syl — Sllgiial) — Al jaae W
Sl — skl g i) — ellgiuaal — A8l jaas .o
pliall ol gyl — ALl = sl — Gl jvae
@ Ay Al adall Ll #lad Jalge (VY Y
JS ppll a8l didee (8 Dygaall o Agguad) —pball dlae alai) 3 depull =28y LY
asell angy Y — adall Alee & Ayl o) A gl —adall dglee ala) L dejull — (i) Lo
dglee JS o guyll pdal) dlee 3 Apgmaall o) Aggud) —pdal) lee alai) 8 edad) —8all5 L1 .
Al adal) B A i) clBlad) glgil (V) ¢
Debit Card — Charge Card — Visa Card .|
Debit Card — Charge Card — Credit Card .«
Master Card — Charge Card — Credit Card .&

el (338 93l g zars aS Al Aae) e



YA

9SS Jarl) b Aatlic) it e (110
arill = Gkl — ) ol ol — il
sl = Gl — aany ol sl — Sl
aaill — 2l — sy o) el — agall L
D oo dailaay) Al ggiad (V1
(Goals)—alwY) — (Values) aall — (Mission)ill. )l —(The idea) a0 .1
(Goals)ilalyl — (Skill) syleall — (Mission)alls,l —(Vision) g, .o
(Goals)—slaa¥! — (Values) ~dll — (Mission)als )l —(Vision) 45,0 .
oA Jalgs e e (SWOT Analysis) Jalaill ggisy (VY
(Opportunities) =l — (Weaknesses) sl Llis — (Strengths) sl Ll .
(Threats) claagall
_ (Opportunities) (=@l — (Weaknesses) —uwall Llés — (Strengths) sl Lol .o
(Expectations) <ulad gl
_ (Opportunities) =l — (Weaknesses) —anll Ll — (Thinking) _sSall .o
(Threats) <laagill

el gl zars pSsal dse) G



