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 جاب عليهم بس ذول السؤالين و قال بيغير لنا هالمحاضرتين بس مايضر حطيتهم للاحتياط

 

39-  E-business is : 

 .The use of electronic communications for all business processes -أ 

 An organization using electronic media to purchase from to its -ب 

suppliers . 

 Any electronically mediated communication between an organization -ج 

and its stakeholders . 

 . An organization using electronic media to sell direct to its customers -د 

 

11-  E-commerce  : 

 Any electronically mediated communication between an -أ 

organization and its stakeholders . 

 An organization using electronic media to purchase from to its -ب 

suppliers . 

 An An organization using electronic media to sell direct to its -ج 

customers . 

 The use of electronic communications for all business -د 

processes .  

 تمنياتي لكم بالتوفيق

 هنادي خالد \أختكم 

 سبحان الله وبحمده سبحان الله العظيم

 

   

 

 

 
 

 

 

 


